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内容简介

McKinsey’s Trusted Guide to Teaching Corporate Valuation isBack and Better than
EverDesigned for classroom use, Valuation, University EditionFifth Edition is filled with the expert
guidance from McKinsey Company that students and professors have come to trust.Fully Revised
and Updated, NEW FEATURES to the Fifth Editioninclude:

ALL NEW CASE STUDIES that illustrate how valuation techniquesand principles are applied in
real-world situations
NEW CONTENT on the strategic advantages of value-basedmanagement
EXPANDED to include advanced valuation techniques
UPDATED to reflect the events of the real estate bubble and itseffect on stock markets, new
developments in corporate finance,changes in accounting rules, and an enhanced global
perspectiveValuation, Fifth Edition remains true to its roots with asolid framework for valuation
through key concepts such as:
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