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BusinessWeek is the world's number-one business magazine, famous for its award-winning
coverage, inside information, and annual rankings of businesses. Established in 1929, the magazine
set a new industry standard and ultimately expanded its enormous popularity through its Web site,
BusinessWeek.com. 

内容简介

Rev up productivity like Ferdinand K. Piech at Volkswagen
Go for grande growth the way Howard Schultz did with Starbucks
Follow Xu Danhua's example at Huawei to make partnerships across borders
Keep bidding for greater success the way auction site EachNet does in China
And get in the game with the Monday Morning strategies and inside plays of the world's top
business champions.
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